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Using digital tools and rallying 
your community for #forestry



“The Why”: Questions that need answers

What are my goals for using social media?

Who is my target audience, what social media 
platforms do they use?

What do I want my audience to do?

Do I have good content that reaches the right 
people, and that gets them to do what I want to 
reach my goals?



What are my goals for using social media?

-Provide information.

-Personalize, put human faces to your business, 
organization, industry.

-Reach a new audience or clientele.

-Raise awareness, advocate.



Who is my target audience?

➢ Promoting your business.
➢ Audience: Potential customers, landowners, etc.

➢ Demonstrating good citizenship and stewardship (public 
relations).
➢ Audience: People in your community.

➢ Recruiting new employees.
➢ Audience: Prospective applicants and employees, younger folks.

➢ Advocating for your industry on policies that affect you.
➢ Audience: Policymakers.



What social media platforms do they use?

➢Social media represents a variety of platforms. 
➢Facebook: 1.7 billion users. A networking site 

used to connect with friends or family, or for 
promoting businesses.

➢Instagram: 1 billion users. A photo-sharing site 
useful for brand-building, lifestyle.

➢Twitter: 321,000,000 users. A small-post blogging 
networking site that is personality-driven.

➢LinkedIn: 255,000,000 users. A networking site 
mostly used by professionals with focuses in 
business.



What do I want my audience to 
do?

-Employ my services, increase 
sales.

-Understand and trust my 
business and my people (Social 
License).

-Take an action, advocate.



Do I have good content that 
reaches the right people, and 
that gets them to do what I 
want to reach my goals?



Public opinion research 
consistently finds that 
visuals- video and 
photography- are 
highly effective in 
digital 
communications. 
Especially in forestry 
and natural resources.



Social Media as a tool
for Social License. 



#Forestproud



What’s in it for me?



WII-FM Example: What people in 
urban areas want:

➢ Recreation, healthy forests.
➢ Clean water, healthy watersheds.
➢ Climate concerns, reduced CO2.
➢ Sustainable, renewable 

products.

The forest products industry 
provides all of these benefits. 
Urban folks need to know it.



Social Media Increases Your 
Reach and Amplifies Your 
Message



Using digital tools to rally your community

• Educating others on issues important to 
them. (What’s in it for me?)

• Building a coalition (Grasstops).

• Organizing (Grassroots)

• Activating



Pyramid of Engagement



Moving from awareness and interest into participation



Social Media: Converting your 
followers into advocates



Social Media: Rallying your partners and 
their followers to take action.



Getting your message directly to the 
decision-makers





#NextGen



#TellYourStory


