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What are my goals for using social media?

Who Is my target audience, what social media
platforms do they use?

What do | want my audience to do?
Do | have good content that reaches the right

people, and that gets them to do what | want to
reach my goals?



What are my goals for using social media?

-Provide information.

-Personalize, put human faces to your business,
organization, industry.

-Reach a nhew audience or clientele.

-Raise awareness, advocate.



Who 1S my target audience?
U Promoting yourtusiness.

U  Audience:FAdeientiatciistomer sgtadowne s cetc.

U Demonstratingsgood: citizerishiprandstewardshipu(public
relations).
U Audience A2epfeléninooubeammitnity.

U Recrutting new-employees.
U Audience Arsespaditemppheants dacherapleycesyygrngérsfolks.

U Advocatingfforyour industry,om policies thatfaffectyou.

U Audience FAolgymekers.




\What social media platforms do they use?

U Secialrmecdia represents a:variety platforms.

U Facehatk 1.7 ilion wsess A aetwaiikipgisite
used! o conrecinitbfiléenid D ofdany\o olofor
promoting busingsses.

U Instagiant 1 billion wsets AX poaishating ssite
useful for brantbuilding, lifestylle.

U Twitter: 321, 00000 sisers\ Avsiglost blogg e
networking site tiheat ilsgeessanatipydriven.

U Linkedlilint 255 0000000 sisers\ Aenetwioiikgnirsite
mostly usetidyppodiessionialsinitfotacas@s In
business.




What do | want my audience to
do?

-Employ my services, increase
sales.

-Understand-and: trust my

pbusiness and my people (Social
License).

-Take an action, advocate.



Do | have good content that ===
reaches the right people, andfig =
that gets them to do what | [
want to reach my goals?
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Public opinion research
consistently finds that
visuals video and
photography- are

highly effective in
digital
communications. .
Especially in forestry Bt &
and natural resources. g




Slf Sierra Pacific Industries
MR April 25 at 11:11 AM - @
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professionals host local workforce partners on plant tours to help them better

understand the career opportunities at SPI. Catch a glimpse of SPI

Anderson's Sierra Owens as she leads her spring tour! #spicrew fo r S O C i aI L i Ce n S e
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A Q so_logpro « Following
o’ Right Here

\ mowersblowers Looks good,
¥ -35: Nice job bro! @

geno_7945 Great pic!!!

HH . ... #Forestproud

> & Handsomes. Some 49ers hats

would be perfect. @ @ @

sf_rascal_ Love your crew.

a tiffrodd « Follow
Eugene, Oregon

elysiapage179 It makes me super
&  sad that there are still kids that
& dontgooutin the woods! @ 4

mocean3six5 Stoked you are
doing this! Bummed that parents
g are holding their kids hostage
” these days though. It's not kids
fault.it's the parents!
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(}‘ Liked by portland_saf and 212 others
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WII-FM Example!/\Whab peoplein
urban areasavant:

+ Recreatton,hhealthy dorests.
b Cleanwater,hhealthywwatersheds.
} Climate coneernns;deduced CO2.
b Sustamable rtenewahble
products.

The fforestproductsrndustry
provides allofithese)benefits.
Urban folks need tacknawtit.
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